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Abstract.

The review of this article will discuss how to increase
the motivationof human resources in entrepreneurship
in the tourism sector. Rural areas can benefit from the
entrepreneurial dynamics created by small tourism
businesses, especially when linked to the lifestyle of each
entrepreneur. Several researchers regarding the
contribution of small tourism businesses to improve
the rural economy. The potential role of rural
communities to increase tourism in rural areas should
not be ignored. Related to increasing the motivation
of human resources in entrepreneurship in the field of
tourism. This study explores the motivations and
management practices of tourism entrepreneurship as
well as the consequences of community actions,
considering the data obtained from several small
tourism entrepreneurs, the efficiency and success of
entrepreneurship.
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I INTRODUCTION

MSMEs in tourism face many obstacles in many cases exacerbated by their rural location and
reduced size. In the context of dealing with realities where entrepreneurs have to overcome various
difficulties in managing, and reducing and making their business viable, such as a lack of human
resources, managerial skills, or the inability to hire qualified employees. are business activities carried
out by individuals, households, or small business entities. Small and medium enterprises are an
important part of the economy in providing employment in the private sector.The tourism industry is
driven by entrepreneurs who are individuals who usually have vision, innovation and creativity
(Carmichael & Morrison, 2011).Such entrepreneurial behavior characteristics are critical to the
performance of tourism enterprises (Getz & Petersen, 2005), which are commonly referred to as
productivity or competitiveness (Al-Najjar, 2014; Chen, 2014; Sainaghi et al., 2017), or a multidimensional
approach to growth. companies such as market share and increased sales and profits (Sainaghi et al., 2017).
Successful entrepreneurial behavior consists of the interaction of innovation, proactiveness, and risk
taking as key elements that determine a firm's EO (Covin & Slevin, 1989),and is linked to internal factors
such as the firm's financial resources (Wiklund & Shepherd, 1989).

2005) as well as external factors such as network and environmental dynamism conditions, all of
which affect the performance of financial firms (Eggers et al., 2014; Narver et al., 2004). Existing research
is widely agreed that environmental conditions are also very important to explain the development of
entrepreneurship in the tourism industry (Carmichael & Morrison, 2011; Késeoglu, Topaloglu, Parnell,
& Lester, 2013). These circumstances range from a competitive environment and the extent of integration
within a community or network (Beritelli, 2011) to human resources, politics, seasons, fluctuating
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demand and technological change (Atuahene-Gima,Slater, & Olson, 2005; Morrison & Teixeira, 2005). ,
2004). Following previous research (e.g., Covin, Eggers, Kraus, Cheng, & Chang, 2016; Eggers et al.,
2013; Yusuf, 2002), This study adopts the view that financial networks and resources are highly relevant
constructs with respect to EO as a potential driver of firm performance in a tourism industry setting,
which is affected by the uncertainty ofthe environment in which each firm operates. In the following
section, all factors both internal and external.Motivation, in this context, is often associated with the
desire to improve the quality of life of entrepreneurs and their families, along with several intangible
rewards such as pride, personal growth and a sense of accomplishment and empowerment (Lashley &
Rowson, 2010; Marcketti et al., 2006; Markantoni & van Hoven, 2012). Increasingly ecological principles
and sustainable values are additional motivations (‘ecopreneurs'),while also the desire to “inform and
educate” tourists about agriculture, countryside and their conservation (tourism) has been reported among
rural tourism entrepreneurs (Boluk & Mottiar, 2014; McGehee & Kim, 2004).

Social entrepreneurs in tourism have been reported as individuals who identify, in arural context,
opportunities to achieve their social goals while helping communities to maintain their way of life, either
facilitating the development of a collective vision for destination development, or implementing
responsible tourism initiatives (e.g. voluntary tourism). ) (Mottiar, Bolluk & Kline, 2018). In social
psychology, an individual who wants to become an entrepreneur is inspired by two factors: personality
(Ilies & Hakim, 2003) and adventurous environment (Ucbasaran et al., 2009; Unanue, Vignoles, Dittmar,
& Vansteenkiste, 2016). When this aligns during adventurous periods, entreprencurial aspirations occur,
prompting individuals to take entrepreneurial opportunities (Lee & Venkataraman, 2006; Xie, Xie, &
Martinez-Climent, 2019). Entrepreneurial aspirations are caused by a mixed desire for greater economic,
social, and psychological values that motivate entreprencurs to pursue new ventures (Hessels, van
Gelderen, & Thurik, 2008). When the existing labor market is more promising or efficient than seeking to
achieve these values, individuals prefer to remain employed.Conversely, when individuals can observe the
possibility of realizing greater social, economic, and psychological values, they aspire to entrepreneurship.

Therefore, While aspirations drive entrepreneurial practice, aspirations can also be the result of an
individual's self-evaluation to pursue entreprencurial success. Entrepreneurial aspirations are beliefs at the
individual level and consist of a mixed concept of an individual's value mindset, abilities, traits,
experiences, and adventurous environment. This study identified several factors with significant mediating
or moderating effects: assessment of work-entrepreneurial alternatives (Kim, Fouad, & Lee, 2018), well-
being (or suffering) at work (Creed, Hood, & Hu, 2017; Shepley et al. , 2017), career- related self-efficacy
(Rigotti, Korek, & Otto, 2018), and self-definition (Ucbasaran et al., 2009). This study thus argues that
entrepreneurial aspirations are the desired outcome of entrepreneurial independence.Effective motivation
from the perspective of social cognitive psychology and self-fulfillment theory in the context of
entreprencurship. Finally, it addresses several entreprencurial questions: How can a theoretical
framework better explain entrepreneurial motivation and the concept of self-efficacy? How does the
framework reflect the incentives and behavior of employers? Which measures can predict the commitment
of entrepreneurs to economic and social development? How policy can offer solutions for social
entrepreneurship management from this entrepreneurial motivation perspective.Many studies have
explored the relationship between economic development and entrepreneurship (Acs, Autio, & Szerb,
2014; Audretsch & Keilbach, 2004; Van Stel et al., 2005; Wong et al., 2005; Galindo, Mendez, & Alfaro,
2010).

Researchers investigating the relationship between entreprencurship, institutions and economic
development are increasingly turning to evolutionary economics, and the closely related areas of
institutional economics, for theoretical frameworks. Institutional economics provides insight into how
formal and informal institutions facilitate or constrain entrepreneurship (Aidis et al., 2008; Begley, Tan,
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& Schoch, 2005; Salimath & Cullen, 2010; Thornton, Ribeiro-Soriano, & Urbano, 2011; Turrd, Urbano, ,
& Peris Ortiz, 2014; Urbano & Alvarez, 2014; Van Stel, Storey, & Thurik, 2007; Veciana & Urbano,
2008). Institutions are defined as “human- designed collective actions, such as government strategies,
plans, policies or laws, business or industry norms, social norms, cultural beliefs, or general patterns of
consumer behavior” (McLennan, Ritchie, Ruhanen, & Moyle, 2014,P. 107). The literature argues that
institutions have an impact on growth, with institutions considered the main driving factor that
determines growth (Acemoglu et al., 2005; Rodrik, Subramanian, & Trebbi, 2004). Institutions canreduce
uncertainty, provide incentives for production and facilitate economic growth (Bjornskov & Foss, 2013).

Autio et al. (2014) argue that there is a need“for a more detailed evaluation of the effectiveness of
policy instruments” (p. 1106). Mok (2005) argues that government can play an important role in
facilitating and supporting entrepreneurship. Indeed, governments often seek to develop
entrepreneurship education, reduce regulation, or implement targeted policies (eg for women, youth or
disadvantaged groups) to promote entrepreneurship (Autio et al., 2014). Given the possible importance
of government strategies, plans and regulations in influencing entrepreneurship and delivering
economic growth, it is surprising how very limited research is in this area (Moyle, Moyle, Ruhanen, Bec,
& Weiler, 2018). The literature shows that institutional and policy contexts influence industry's ability
to facilitate entrepreneurial ethos, such as cultural practices, social contexts, government leadership and
place management (Hart, 2003; Hayton, George, & Zahra, 2002; Uhlaner & Thurik, 2007). Harper (2003)
argues that entry decisions relate to individual skills and the national economic context. Holmes Jr, Zahra,
Hoskisson, DeGhetto, and Sutton (2016) argue for the importance of technology policy in stimulating
entrepreneurship. The entreprencurial discourse is clearly visible in 165 (or 34%) of the 481 tourism
strategies.

Around 90% of tourism areas have tourism strategies and 70% of tourism areas have
entrepreneurial strategies. in tourism strategy. Of the 165 strategies, 58% mentioned 'mew/emerging
business', 53% mentioned the keyword 'entrepreneur®', 14% mentioned 'start-up' and 14% mentioned
'incubat*'. Throughout the time series, the number of tourism strategies with entrepreneurial discourse
remained stable without significant changes over time (y = 0.001x + 0.372; Pearson2(14, 481) = 20.14, p
= .126). Considering the policy level, 43% of local level tourism strategies have an entrepreneurial
discourse, compared to 36% of tourism strategies at national level, 32% regional and 29% state level. The
local level was significantly more likely than other policy level strategies to have a focus on
entrepreneurship (y2(1, 481) = 5.55, p = .018). Analysis of the entrepreneurship strategic discourse text
using Leximancer revealed that national and state-level entrepreneurship strategic discourses were
associated with entrepreneurship, planning, skills development, and indigenous integration, while local
strategies were associated with economic andfuture development (Figure 1). 018).

Analysis of the entrepreneurship strategic discourse text using Leximancer revealed that national
and state-level entreprencurship strategic discourses were associated with entreprencurship, planning,
skills development, and indigenous integration, while local strategies were associated with economic and
future development (Figure 1). 018). Analysis of the entrepreneurship strategic discourse text using
Leximancer revealed that national and state- level entreprencurship strategic discourses were associated
with entrepreneurship, planning, skills development, and indigenous integration, while local strategies
were associated with economic andfuture development (Figure 1).
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Fig 1. Strategic Tourism Entrepreneurship

Successful entrepreneurial behavior consists of the interaction of innovation, proactiveness, and
risk taking as key elements that determine a company's EO (Covin & Slevin, 1989), and is related to
internal factors such as thecompany's financial resources (Wiklund & Shepherd, 2005) as well as external
factors such as network and environmental dynamism conditions, all of which affect the performance of
financial firms (Eggers et al., 2014; Narver et al., 2004). Existing research is widely agreed that
environmental conditions are also very important to explain the development of entrepreneurship in the
tourism industry (Carmichael & Morrison, 2011; Koseoglu, Topaloglu, Parnell, & Lester, 2013). These
circumstances range from a competitive environment and the extent of integration within a community
or network (Beritelli, 2011) to human resources, politics, seasons, fluctuating demand and technological
changes (Atuahene-Gima, Slater, & Olson, 2005; Morrison & Teixeira, 2004). Following previous research
(e.g., Covin, Eggers, Kraus, Cheng, & Chang, 2016; Eggers et al., 2013; Yusuf, 2002), this study adopts the
view that financial networks and resources are highly relevant constructs with respect to EO as potential
drivers of firm performance in tourism industry settings, which are affected by the uncertainty of the
environment in which each each company operates. In the following section, all the factors both internal
and external to the company considered in this study will beintroduced.

Economic, social, and physical changes in the STHF external environment can affect not only the
business itself (Morrison, 1992) but also the image of the destination, which is highly valued by some
business owners (Lai et al., 2017). Dedeke (2017) suggested that the success of sustainable tourism efforts
in protected areas is associated with innovation and adaptability of the main actors. In addition, changes
originating outside the destination's core tourism system can threaten the idealized representations
ascribed to the area by owners and managers of small tourism enterprises, questioning these
representations and encouraging thematization, which is critical to the destination's future image (Lai et
al., 2017). The influence of these various dimensions of the external environment on the performance of
small and medium-sized companies cannot be ignored. On the other hand, small companies need not
behave only as recipients of environmental change; they can also actively work in and with the
environment (Malecki and Tootle, 1996). Kelliher and Henderson (2006) developed a learning framework
for small business environments that recognizes the learning impact of a small workforce, owner-
centred culture, and simple organizational structure, and the specific time and resource constraints for
small businesses.

Lai et al. (2017) used a social representation approach to determine how small tourism firms cope
with non-tourism-induced change, and suggested that countermeasures are mobilized by perceived threats
to destination representation and hampered by feelings of helplessness, uncertainty, and distrust of
government and/or industry. In particular, unlike the case in developed countries, where small
accommodation businesses are usually founded on a “lifestyle” motivation, small rural accommodation
businesses in China are mostly profit-oriented businesses, and thus tend to expand their accommodation
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capacity in response to increasing demand for rural tourism (Ye et al., 2019). Ye et al.'s (2019). Research
implies that business development and related commercialization can undermine the authenticity of the
lifestyle and thus tend to expand their accommodation capacityin response to the increasing demand for
rural tourism (Ye et al., 2019). Ye et al.'s (2019). Research implies that business development and related
commercialization can undermine the authenticity of the lifestyle and thus tend to expand their
accommodation capacity in response to the increasing demand for rural tourism (Ye et al., 2019). Ye et
al.'s (2019). Research implies that business development and related commercialization can undermine
the authenticity of the lifestyle countryside and the host-guest relationship. Today, the number of small
accommodation businesses has increased dramatically in the era of the sharing economy, and the sharing
economy ecosystem consists of four interrelated subsystems with diverse destination-seeking interest
groups located at different layers (Leung et al., 2019).

Despite the challenges in achieving long-term goals, there are positive outcomes from the
collective entrepreneurial process in the case of dispersed hotels. Knowledge has developed and
accumulated during the process: “I have learned a lot about tourism, about architecture, about city
development, I have learned a lot about volunteering” (interview, initiator). The qualities and potential of
thecity have been highlighted, formulated and distributed among local residentsand politicians. Finally,
social capital has developed which can support future hotel developments and lead to other local initiatives
in the future. At Lildstrand the process has been transformative as it creates a feeling of empowerment in
the community. They have moved from a situation of low optimism, believing that it is unlikely to
change basic living conditions, towards achieving a stronger and more confident approach to community
development, driven by the funding raised for the sub-projects and the perceived ability to navigate within
the political environment. local. According to interviewees, development projects have changed social
relations by increasing people's access to power and resources, and have made Lildstrand a more attractive
place to live.

II. PREVIOUS RESEARCH
Previous research is a reference source used as a benchmark forresearchers to analyze a study.
Table 1. Previous Research

No Writer's | Location Findings and Results
name,Y ear Study
1. |Conceicao \Portugal |Challenging findings about small businesses in tourism,Efficiency andsuccess
Cunha, businessproven as a constant concern, and management practices, although informal, it's
2020 [proven

accurate. In fact, e speciallyentrepreneurs who are more driven by metivation
lifestyle show concernto continuity, reflected in cross-selling strategies, investment
in biological agriculture, environmentally friendly management, or diverse settings
into local cultural values.
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2.

Chester KM
To, 2020

Spanish

This study models the entreprencurial self-efficacy framework as a pathway
structure for expanahidegg standing ecach in the context of social entreprencurship.
Empirical data support the correlationof situation-bound self- efficacy with
severalantecedent: masteryexperience entrepreneurship,autonomy entrepreneur
ship,firmnesssocial, and effective rewards. While significant and valid, effective
rewardsrank the lowest.Entrepreneurial self-efficacy can explain motivational
outcomes in three constructs: spnopgsgle aspirations entrepreneurship,andwell-
beingeudaimonic.The factorial structure and causal pathways were evaluatedby
parametric SEM, providing evidence of variability in desired self-efficacy outcomes
accordingto entrepreneurs' self-attributes.The study recognizes that the survey should
be extended to more innovation and

entrepreneurship sectors.

Christian
Schott, 2020

\New
Zealand

This study aims to critically examine the capacity of CBThomestays to
support progress on the 2030 Agenda with a particular focus on

SDG1 No Poverty and SDG11 Sustainable Cities and Communities.Finding highlight
that many direct and indirect benefits created by CBT homestays.They not only help in
advance SDGs1 and 11, but broader benefits have also been identified that contribute to
advancing SDG3 Health and Welfare and Gender Equality SDGS5.However,perspective
holistic which offered by SLF Scoones also uncovers some of the critical costs that risk
negating any progress towards SDGs 1 and 11 as it undermines people's important
natural and social capital. Therefore we need to realize that the net positive contribution
to SDGs from CBT homestays is not given,and that planning and management Careful
consultancy is essential in mitigating the negative impacts of this type of tourism
development.

Char-lee
Moyle, 2020

\Australia

Connection Among strategytourism entrepreneurship and growth tourist use panel
Region Australia and the policy level. There is Proof discourse entrepreneurship in 165
(or 34%) of the 481 strategies. Importantly for policy makers, the results show having a
tourism strategy leads to economic growth regardless of having a focus on
entrepreneurship.

Fleming
Sorensen,
2021

\Denmark

Small private actors in Mosen are similar to other small entrepreneurs identified in the
nature tourism research. They often lack a professional approach to the tourism
business and have limited tourism knowledge and, in many cases, limited general
business knowledge.Traditional business-oriented activities, including proper market
analysis and marketing, are rarely the focus, and there is no need to create a business
because you are an excellent

salesperson.

IAndreas
Kalmuenzer,
2019

Taiwan

Finding this causing a number of implication practical. First,important for

It is understood that there is more than one way for tourism entrepreneurs to achieve
higher performance. This study has provided six pathways that lead to higher tourism
enterprise performance.Second, resethairschimply that ideal company shouldknow the
environment their business and how to act in this environment, because need a
constellation of different factors to perform well. Tourism associations or local
policymakers can support owner managers in preparing for this endeavor by providing
tailor-made training.

Shawang,
2018

hong
kong,
China

This study investigates the entrepreneurial motivation of STHF operators from a
dynamic perspective and identifies fouprattern motivation: shift from lifestyle
orientation to

orientation business; maintenance orientation lifestyle; shift from business orientation
to lifestyle orientation; and maintenance of business orientation. Using Bandura's
(1986) SCT approach, the study revealed different personal and environmental factors
that influence entreprencurial motivation for each pattern.Based on SCT, this study
provides a comprehensive motivation model for entrepreneurship in sector tourism and
hospitality.

Matthias
Thuen
Jorgensen,
2021

\Denmark

In connection Among tourist,entrepreneurship social and development Public,we have
investigate how the principles of entrepreneurship social (tourist) used by Public local
for fight depopulation and setbacks in the two goals of Denmark, as well as the
characteristics of this social type. Entrepreneurial process. Weargues that a more
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collective perspective on social entreprencurship in the tourism context is needed an
define EntrepreneurshipSocial Collective Tourism as: the process of using tourism
activities as a means for collaborative social problem solving between the same

and diverse actors.

1. CONCLUSION

Thus, the review shows that Improving Human Resource Motivation in Tourism Entrepreneurship
contributes to increasing HR. In addition, this review highlights the characteristics of entrepreneurship,
not only through the creation of successful businesses in rural areas, but also by promoting networks that
contribute to the welfare of local communities in tourist areas.

In rural areas entrepreneurship is promoted by entrepreneurs in specific ways to manage
businesses in line with what is sometimes considered to be the essence of tourism in rural areas. The
framework model used by entrepreneurship is self-efficacy as a pathway structure to expand
understanding of each in the context of entrepreneurship in a social form.Entrepreneurial self-efficacy
can explain the results of motivation in construction, namely the struggle for goals, entrepreneurial
aspirations, and welfare. Current entrepreneurial observations are mostly related to government funded
projects with strong social mission innovation initiatives.
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