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Abstract

The background of this research is to find out how to increase sales by using a new
method, namely the online sales method. With this method, the writer wants to know what
variables can affect the sales increase variable. Therefore, the variables raised in this
writing are: the ease of using the application variable and the convenience variable in
paying for the online purchase system with these variables it is known what variables
influence in order to improve sales of a product online. The method used in this study is to
use quantitative methods using survey tools. Carried out to 100 sellers who sell their
products online, therefore the results of the data obtained will be real data in the field so
that they can find out whether these variables affect the increasing variables n rate of
sales made online. The problem raised in this study is how to determine a variable that
can affect other variables. The variables raised in this study are the variable ease of using
the application and the variable convenience in your payment to increase sales made
online. The purpose of this study is to find out how to increase sales of a product or
service with an online sales method system. Therefore, the author wants to know what
variables affect online sales in order to increase sales of a product or service.
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L INTRODUCTION

The development of digital technology has developed very much, especially in the era of the Covid 19
pandemic today, with the Covid 19 pandemic, everything is going online so that prevention of the spread of the
Covid-19 virus can be avoided with limitations, so the economic system must continue to run many ways that
The economy continues to run as usual, one of which is by means of Online, with Online media, buying and
selling will continue even though in the midst of the current Covid 19 pandemic, with Online, sellers and buyers
can be met even though not face to face, Online is a market that is created virtually so that buying and selling
can occur even with various limitations [1].The system that has now been created has greatly helped the
development of Online in Indonesia with the presence of marketplaces such as Bukalapak, Tokopedia, Blibli,
Lazada and so on, with many emerging marketplaces, transactions in the economic sector will increase every
year, especially in 2020 and 2021 now due to mass pandemic covid 19, so many transactions will be carried out
online because of limited markets that cannot be visited by the public as usual. Therefore Online sales is growing
very rapidly in Indonesia today because almost every community has used smartphone technology which is a
medium used for Online transactions with the number of smartphones used, the technology used will be more
and more done online and people will be able to become smart people in a smart city [2].The research problem
in this paper is how to find out what variables affect the online sales system so that it can increase sales of
products and services sold online. Therefore, knowing these variables will be able to help business owners to
correct mistakes made previously. To increase sales of the products they sell [3].

The research method used in this study is a quantitative method using survey tools conducted to 100
marketplace users who use online media as a medium for buying and selling transactions. The quantitative
method was chosen because it is the right method for conducting research based on field data and processed with
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SPSS. so as to get new data that provides answers to existing research problems so that it can be the basis of
research for the future [4].This research produces new data that can be known what variables can influence in
increasing sales of a product or service that is carried out online. Online and can be used as future research
[5].0ne of the greatest inventions in world history is the internet, which can connect all distant worlds to be
close, with internet technology then all systems will be connected into one and can help many fields. with other
countries throughout the world with this, the marketing system which was initially only in one country will be
distributed throughout the world without any limitations of space and time, therefore the economy of a country
can rise through the economy by using internet media in the field of buying and selling [6].The change in the
concept of sales since the COVID-19 pandemic has been felt by the whole world, especially in the direct selling
system with internet media, namely with online media which causes all transactions to be carried out remotely so
that buying and selling can be carried out from anywhere and anytime, not limited to a country. The existence of
a sales system can increase with interest between one country and another so that it can market products
throughout the world [7].Website is a medium that is used to inform a product of goods or services to the whole
world. With a website, the product or service can be promoted to the maximum and can be seen by many people,
especially around the world because by using internet media the expansion of the marketing system will be more
adequate because can be purchased by buyers from all over the world [8].

Making android based applications is very necessary because with this media it can help spread
information, especially in the economic field in the field of buying and selling goods, with applications,
promotions in the marketplace can be uploaded and marketed throughout the world [9].Knowing the existence of
a payment system that uses electronic money, the payment system has changed a lot, which previously used
paper money, many used electronic system payment methods which were considered easier and could assist
customers in making payments quickly so that transactions that previously took a long time could be done
quickly with this, sales will be able to increase and can make sales turnover far from what is usually obtained so
that profits are obtained by sellers who make sales with transaction media using electronic money [10]. Many
methods are used to increase sales, one of which is media promotion which is carried out through advertising on
social media, on advertising media, on WhatsApp media, and others with this method of promotion it will
automatically require costs in carrying out the promotion, therefore the method of increasing This sale requires
very large costs because promotion is one of the most important parts of a company so that people can know the
products or services provided to the community from a company [11]. Online sales method during this
pandemic, it is highly recommended by all parties because with this online sales method, buying and selling
transactions can still be carried out even though the seller and buyer do not meet in person so that transactions
without seeing the goods and can make payments with electronic money. This online sale will continue to grow
in the future which is considered to help sales significantly so that sales turnover increases and can survive in
today's population [12].

II. METHOD

The method used in this research is to use quantitative methods by conducting a survey to 100
marketplace users who use the marketplace as a medium to help increase sales of the products or services they
offer by using quantitative methods, it will be able to know what is happening in the field and can get real data
and and will be able to fix things that are not directly at the core of the research [13]. This study uses 100
marketplace users, especially sellers who make sales on the marketplace so that it can be seen the problems that
exist in the existing marketplace so that they can increase sales [14]. This research has a place that is one of the
marketplaces on the market. Therefore, this process is a place of research so that it can be known whether the
seller in marketplaces can increase sales by using an online system that is carried out on the market list [15].
This study uses SPSS software which is used to process data after having obtained data, based on a survey
conducted to 100 marketplace users research this time [16].
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II1. RESULT AND DISCUSSION

Based on Figure 2 below, it can be explained that hypothesis 1 is there a relationship between the ease of
application and increased sales, then hypothesis 2 is there a relationship between ease of payment and increased
sales, then hypothesis 3 is there a relationship between online sales and increased sales, from the three
hypotheses, the data will be processed and will produce new data.

EEE NI EEE NN EEE NN EEEEEEEEEEEEE

EASE OF

APPLICATION H1

ONLINE SALES (X1)

INCREASE SALES (Y)

EASE OF PAYMENT

ONLINE SALES (X2)

LY TERTRY

H3
FE s NS NN NN NS NI NN NN N NEENEEENEEN
Fig 2. Hipotesis Model
Table 1. Questions on the survey conducted on 100 people
No Questions Variable
1 | Ease of Installing Applications X1
2 | Ease of Use of the Application X1
3 | Ease of Application Adaptation X1
4 | Ease of Searching for Items X2
5 | Ease of Goods Transaction X2
6 | Ease of Payment of Goods X2
7 | Sales Increase Due to Multiple Application Usage Y
8 | Ease of Searching for Items Makes Purchases Increase Y
9 | Sales Increase Due to Cheap Items Y
10 | Sales Increase Due to Complete Information Y
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1. Multiple Linear Regression Analysis
a. Regression Equations
Table 2. Recapitulation of the Results of Multiple Linear Regression Analysis

Variable Unstandardized Coefficients
Ease of Application 2,298
Ease of Payment 0,634
Increase Sales 0,513

Source: The Results of Data Processing
Based on table 2 above, the value of the Unstandardized Coefficients for each variable is as follows, the value of
the Ease of Application variable has an Unstandardized Coefficients value of 2.298, the value of the Ease of
Payment variable has an Unstandardized Coefficients value of 0.634, the value of the Increase Sales variable has
an Unstandardized Coefficients value of 0.513.
b.Koefisien Determinasi (R2)
Table 3. Correlation and Determination Coefficients

Dependent Independent R R Square Adjusted R
Variable Variable Square
Y X1 & X2 0,9 0,534 0,565
32

Source: The Results of Data Processing

Based on table 3 above, there are 2 variables, the independent variable (Y) and the dependent variable (X1 and
X2) which have an R value of 0.9 (X1) and an R value of 32 (X2), then have an R Square value of 0.534 and
produce an Adjusted value. R Square 0.565, which means it has a relationship between the dependent variable
and the independent variable.

c. Hypothesis Testing
c.1. Hipotesis I (F test / Serempak)

Table 4. F / Simultaneous Test

Dependent Independent F Count F Table 0,05 Sig.F decision on
variable Variable HO
Y X1 & X2 55,389 1,498 0,003 Ditolak

Source: The Results of Data Processing
Based on table 4 above, there are 2 variables, the independent variable (Y) and the dependent variable (X1 and
X2) which have an F Count value of 55.389, an F Table value of 1.498, a Sig.F value of 0.003, the value of
decision on HO is Rejected, which means the relationship very significant exceeding 55.3% and has a hypothesis
which means there is a significant relationship.
c.2 Hipotesis II (t test / Parsial)
Table 5. t / partial test results

Variable t Sig.
X1 3,546 0,002
X2 5,365 0,002

Source: The Results of Data Processing
Based on table 5 above, there are 2 variables, the dependent variable (X1 and X2) which has a t value in the X1
variable is 3.546 and has a t value in the X2 variable is 5.365, then the X1 variable has a significant value of
0.002 and the X2 variable has a significant value of 0.002 which means that the two variables affect the
independent variable, and have a significant effect.
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2. Discussion of Research Results

a. Hypothesis 1 is there a relationship between ease of application between increased sales (H1)

Based on the results of testing hypothesis 1 (H1), it can be concluded that there is a significant relationship
between Ease of Application and Increase Sales, which means that if an application is easy to use, it can increase
sales significantly.

b. Hypothesis 2 is there a relationship between ease of payment between increased sales (H2)

Based on the results of testing hypothesis 2 (H2), it can be concluded that there is a significant relationship
between Ease of Payment and Increase Sales, which means that if an application is easy to make payments, it
can increase sales significantly.

c. Hypothesis 3 is there a relationship between online sales and increased sales (H3)

Based on the results of testing hypothesis 3 (H3), it can be concluded that there is a significant relationship
between Online Seles and Increase Sales, which means that if a sale is made online, it can increase sales
significantly.

3. Descriptive Analysis

a. Ease of Application Variables (X1)

Based on the results of the above data processing based on the Ease of Application variable data
obtained, it can be concluded that the Ease of Application variable data significantly affects the Sales Increase
variable.

b. Ease of Payment Variables (X2)

Based on the results of the above data processing based on the Ease of Payment variable data obtained, it
can be concluded that the Ease of Payment variable data significantly affects the Sales Increase variable.

c. Variable Sales Increase (Y)

Based on the results of the above data processing based on the Ease of Application variable data and the
Ease of Payment variable data obtained, it can be concluded that the Sales Increase variable data is significantly
affected by the Ease of Application variable and Ease of Payment variable data.

Iv. CONCLUTION

Based on the results of data processing above, it can be concluded that the ease of using the application
can significantly affect the level of sales of a product and the ease of payment can also significantly affect sales,
then the online sales system can also affect the sales of a product and service. Above are variables that affect the
level of sales of a product, especially with the online sales system, future research by using other variables that
can be replaced in order to know the shortcomings of selling an item online in order to increase the profits of a
product and service so that it can increase sales.
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